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Environmental and
Social Responsibility;
are you having an impact?

The social and environmental Best Practice Principles
impact of an organisation is usually
presented as an afterthought, if

at all. Intentionally or otherwise,
this approach sends the signal that
these issues are not considered « What targets and objectives have been set-out

important to the organisation. for.el.n.llronmental and social respor'151b.1ht¥
activities? What effect do the organisation’s

The best reports describe social and activities have on the environment and
environmental activities and their community, and what measures are being taken

) R . to minimise the impact of those actions? What
importance to the organisation, its mechanisms are in place (if any) for reviewing

business strategy and culture. They and increasing the effectiveness of those measures?
also demonstrated how they were

measuring the effectiveness of their
activities and provided data from
previous years for comparison, setting
clear and measurable objectives for » Does the report provide an external perspective
future improvement. of your activities and impacts?

« What are the corporate environmental and social
responsibility activities of your organisation and
why are they important to the business?

« How does your approach to corporate
environmental and social responsibility link to
your business strategy?

Reports should include the ‘...measurement of

past performance, analysis and discussion of past
performance, discussion of ongoing strategies, and
description of specific environmental and social
risks...” Confidence in Corporate Reporting Survey
2007, Detailed Findings. CPA Australia.

An excellent sustainability report should enable
the reader to form a complete view of the
organisation’s operations and impacts.’ Criteria
statement: Australasian Reporting Awards.
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If you would like to
know more about
our methodology for
transforming good
annual reports to
ogreat shareholder
communications
and how it may

be applied to your
report, call our
client services
director Malcolm
on (03) 9693 0000.





